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Communications Manager


Job Summary:
The Communications Manager role is a multifaceted position with primary responsibility for managing and executing external communications to elevate our voice, strengthen our brand, and deepen our community presence. The Communications Manager will join the Museum at a pivotal time as we prepare to open a new building, deepen our reach and service, and further elevate the VBMA brand.

Essential Duties & Responsibilities include the following, but not limited to: 
· Develops and executes comprehensive communications plans and content calendars that align with the Museum’s goals and vision.
· Creates compelling marketing copy and longer-format pieces that highlight our exhibitions, programs, and events, and the impact of our projects for various audiences. 
· Creates content for select marketing collateral such as blogs, newsletters, general brochures, annual reports, leave-behind materials, and promotional materials
· Updates and maintains website pages, including institutional blogs and pages for current and upcoming exhibitions.
· Collaborates with staff across the Museum to gather content and imagery for use in printed and digital publications and related collateral. 
· With the Deputy Director, manages public relations efforts, including drafting and distributing news releases, pitching stories, giving tours, coordinating press previews and media interviews with subject matter experts, and managing public inquiries on an as-needed basis.
· Maintains media lists and fosters relationships with local and regional media outlets.
· With the Administrative Assistant, ensure that programs and events are listed on local community calendars and other arts-related schedules across the region and state.
· Composes and manages the schedule of e-newsletter communications.
· Plays a lead role in the gathering, writing, editing, image selection, and production of the Quarterly magazine.
· With the Deputy Director, develops and manages internal communications to keep employees informed about company news, strategic initiatives, and project milestones.
· Assists with photoshoots and maintains current and historical photography in the image database.
· Attends major museum events to inform and chronicle Museum happenings and/or to assist with event production.
· Shares supervision of the Social Media/Digital Communications Coordinator to ensure a timely, unified, and comprehensive communications program and robust and responsive online presence.
· Provides writing, editing, and proofreading support for a variety of projects, including those related to advertising, exhibitions, development, and educational programs.
· With the Administrative Assistant, maintains the archive of press clips, promotional materials, advertising, photography, and other materials as needed.
· Advises the Deputy Director in making strategic decisions regarding the public advancement of the organization.

Qualifications:
Education & Experience
· Bachelor’s degree in Communications, Public Relations, Marketing, Journalism, English, or a related field
· Minimum of 4–6 years of progressive experience in communications, marketing, or public relations
· Prior experience in a museum, nonprofit, arts, cultural, or educational organization strongly preferred
· Demonstrated experience managing institutional messaging, brand voice, and public-facing communications
Strategic & Leadership Skills
· Proven ability to develop and implement comprehensive communications strategies aligned with organizational goals
· Experience supervising staff, consultants, interns, or vendors
· Strong project management skills with the ability to manage multiple deadlines and priorities
Writing & Content Development
· Exceptional writing, editing, and proofreading skills with the ability to adapt tone for diverse audiences
· Experience producing content for press releases, newsletters, websites, annual reports, grant materials, and executive communications
· Ability to translate curatorial, educational, and institutional content into engaging, accessible messaging
Digital & Media Expertise
· Proficiency in digital communications platforms including website CMS, email marketing tools, and social media platforms
· Experience with content calendars, analytics, and performance tracking
· Familiarity with SEO (Search Engine Optimization), digital advertising, and audience engagement strategies
· Experience managing media relations and responding to press inquiries
Brand & Visual Communication
· Strong understanding of brand standards and visual identity
· Ability to collaborate with designers, photographers, videographers, and external agencies
· Experience overseeing collateral development including print, signage, exhibition graphics, and promotional materials


Collaboration & Stakeholder Engagement
· Ability to work cross-functionally with Curatorial, Education, Development, Visitor Services, and Executive leadership
· Experience supporting donor communications, member engagement, and community partnerships
· Comfort working with boards, trustees, and senior leadership
Compliance & Best Practices
· Knowledge of accessibility standards, inclusive language, and ethical communications practices
· Familiarity with nonprofit communications regulations and best practices
This role requires a balance of strategic thinking, creative storytelling, and operational execution to elevate the Museum’s voice, visibility, and public impact.

Benefits:
· Vacation time
· Sick time
· Float Days
· Holiday Pay
· Free Museum Membership
· Medical
· Dental
· Vision
· Voluntary Life
· 403b with Match

Pay: 
$70,000 per year

The Vero Beach Museum of Art is an Equal Opportunities Employer and seeks diversity in its workforce. The Museum is committed to attracting, retaining, developing and promoting the most qualified employees without regard to race, color, sex, age, religion, national origin, ancestry, sexual orientation, pregnancy, gender identity or expression, physical or mental disability, or past, present, or future service in the uniformed services of the United States, or any other characteristic prohibited by federal, state, or local law.

If you or anyone you know is interested in this position, please send your resume to Danielle Elliott at delliott@vbmuseum.org
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